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Marketing
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Goals for Marketing

• Increase awareness of library programs 
and services

• Communicate library's value to the 
community

• Attract top talent to work with or at the 
library
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Primary Channels

• Email newsletter

• In-building marketing

• Social media

• Website

• Out-of-building marketing
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Email Newsletter

• Three audience segments: Adult, Teen, Kids
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Email Newsletter: Adult

• 58,428 subscribers (default at card 
registration)

• Monthly + 1-2 times per week depending 
on program frequency

• Biggest source of registrations for adult 
programs
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Email Newsletter: Teen & Kids

• Monthly, with a few additional emails each month to help promote certain programs

• Promotes programs, cultural events, databases, booklists and Library services
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In-Building Marketing

• Print calendars

• Flyers

• Slideshows

• Programs
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In-Building: Print Calendars

• Very popular marketing tool with families. Youth calendars available in English 
and Spanish; adult calendars available in English.
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Social Media

• Mainly Facebook and Instagram

• Types of posts:
 Communicating value
 Informational
 Advertising

• Limited to large programs

 Engagement boosters
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Social Media: Communicating Value

• Post-program 
recaps have high 
reach

• Big and small 
programs

• Stories to illustrate 
how the Library 
works for the 
community
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Website

• Slideshow to 
promote big 
programs and 
major service 
updates

• All events on 
calendar

• Recent redesign 
reduced homepage 
bounce rate by 12%
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Out-of-Building Marketing

• Flyers at Senior 
Center, Downtown
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Outreach 
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Goals for Outreach 

• Increase awareness of library programs and services

• Reach non-library users including traditionally underserved communities

• Create meaningful relationships with community members and other 
stakeholders
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• Attendance at Community Events

 National Night Out

 North County Resource Fair

 Community Health Awareness Council (CHAC)
Winter Celebration

 Sunnyvale Community Services' Winter Wellness Fair

• Attendance at School Events

 Back to School Nights

 Open House Events

 Latino Conference at Homestead High School

 Winter Resource Fair at Fremont High School 

 Family Literacy Night at Sunnyvale School District

 Multicultural Fair at Columbia Middle School

 Fiesta Kermes at Bishop Elementary

Creating Awareness 
• Other City Events

 “City Day” in partnership with the City of Sunnyvale 
and Sunnyvale  Community Services

 Earth Day

 Sunset Movie Series

 State of the City

 Winter Wonderland

 Recreational Services' Job Fair

 Hands on the Arts

April 2024- Open House, Vargas Elementary August 2024- National Night Out, Ortega Park
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• Offsite Programming

 Afterschool STEM programs at Columbia Neighborhood Center

 Inclusive Maker Lab for individuals with disabilities

 Presentations in Spanish for Spanish-speaking parents at Vargas 
Elementary and community members at Sunnyvale Community 
Services

 Family Fun Nights at Washington Park and Lakewood Park

 Summer Carnival at Washington Park

 Monthly Storytimes at Fair Oaks Park

 Offsite Storytimes at daycare centers and schools

 StoryWalk® events in North Sunnyvale

 Summer Reading Program promotional presentations at Title 1 
schools, Vargas Elementary and Fairwood Elementary

 Storytime at Murphy Park Camp

 Lunchtime Librarian at Columbia Middle School

Reaching Non-Library Users and 
the Underserved

July 2023- Family Fun Nights, Lakewood 
Park

May 2024- SRP Promo, Fairwood 
Elementary

November 2023- Inclusive STEM Lab

February 2024- Afterschool STEM, 
Columbia Neighborhood Center

July 2024- Carnival, Washington 
Park

June 2024- Family Fun Nights, 
Washington Park
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• Offsite Programming
 Senior Center Book Group

• Online programming
 ESL Conversation Group

 Monthly Book Group

 NOVA (job seekers)

Reaching Non-Library Users and the Underserved

Reserve copies of Monthly Book Group selections
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• Partnerships allow us to cross promote library programs 
and services with members of other organizations.

 Recreation Services

 School Librarians at Sunnyvale School District

 Sunnyvale School District

 Low-income housing developments: MidPen and 
Meridian Apartments

 First 5 of Santa Clara Country

 Animal Assisted Happiness

 Community Health Awareness Council (CHAC)

 Sunnyvale Community Services

 Sunnyvale Sister City (Iizuka)

Partnerships

CHAC Programming at the Library

First 5 Programming at the Library

Welcome sign at 
Meridian Apartments
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• Partnerships allow us to cross promote library programs and services with members of other 
organizations.

Partnerships

 FabMo

 Silicon Valley Bike Coalition

 UC Master Gardeners

 Repair Café

 Recreation Services

 Assisted living facilities

 NOVA

 Environmental Services Department

 Friends of the Sunnyvale Library

 Sunnyvale Community Services

 Veterans' Groups

 Don Edwards San Francisco Bay National Wildlife 
Refuge

 Search for Extra-Terrestrial Intelligence (SETI)

 Sunnyvale Art Club

Bird walk at Don Edwards

Environmental Services Department
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• Engaging the community for input on Civic Center Modernization 
Phase 2 was a key effort for the project.

Special Project Outreach: New Main Library

 Two input rounds in early 2024

 Kiosks, pop-up event outreach, email surveys

 Engaged nearly 6,000 community members

 Round One: Program Options and Community Values

 Round Two: Design Values and Site Opportunities

 All top takeaways were implemented in the 
conceptual design approved by City Council

Top: Survey Kiosk in the Library
Bottom: Staff Design Workshop
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Questions?
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